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Hey, Im Dre

BACKGROUND

| started as a web developer, learning how to build
things that work before focusing on how they look. That

foundation shaped how | approach design today; with EXPERIENCE

structure, logic, and purpose. I've worked across branding, web design, and web
As my work evolved, | moved into branding and visual development on projects ranging from early
design, drawn by the challenge of making ideas clear concepts to fully built websites.

and usable. | now work at the intersection of design and My experience includes designing brand identities,
development, using both to solve real problems. building responsive websites with WordPress and

custom code, and translating ideas into clear,
functional digital experiences. 'm comfortable

SPECIALTIES taking projects from concept to execution and
explaining decisions along the wauy.

Brand identity & logo design

Website design & Development

Full Stack web app development
WordPress website builds
Design-to-development collaboration
Technical guidance & mentorship
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SKills &
rase

DESIGN AREAS

ADDITIONAL SKILLS

I work across multiple design disciplines, with a focus on
clarity, consistency, and usability. Rather than following a
fixed visual style, | adapt my approach to the problem, the
audience, and the context.

My design work spans branding, logo design, and digital
interfaces, ensuring that visuals are not just appealing but
purposetful and alighed with business goals.

Beyond design and development, | bring supporting skills that
help projects move faster and more smoothily.

These include content structuring, basic UI/UX thinking,
technical documentation, and the ability to explain complex
ideas in simple terms. This makes collaboration easier and
outcomes more sustainable — especially for teams and
learners.
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PROJECT 1

B THEPROBLEM

FHAIT was a new startup entering the market without an
established identity.

They needed a clear brand foundation to confidently build their
website and communicate their vision to investors.

i THE APPROACH

We began with collaborative brainstorming to clarify the product
vision, positioning, and tone.

Several naming options and design directions were explored betore
alighing on FHAIT and a brand direction that balanced technology,
trust, and human potential.

» fhait

Lorem ipsum

. @
B THESOLUTION dolor sit amet,
| developed a complete brand identity system that could scale consectetur sp sr"lg
across digital platforms. Gicorfosen A et VS e s

convallis ut lacinia sed, mattis nec odio. Quisque

This included a comprehensive brand guide and a flexible pitch Y ot ARG, orc ok
deck template alighed with the brand's visual language.

vision

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed in .

enim erat. Suspendisse ac tortor facilisis, luctus augue in, Lorem Ipsum

bibendum ipsum. Duis a luctus lacus. Phasellus fringilla gravida dolor sit amet.
. SERVI‘ ES est id hendrerit.

Logo design - Brand identity system - Pitch deck design




PROJECT 2

B THEPROBLEM

Akoma Safari needed a strong visual identity and an online
presence to represent their brand.
They required a logo and website that could communicate trust,

authenticity, and the experience they ofter. i scove r fh e

i THE APPROACH

| focused on understanding the brand'’s personality, audience, and | | | o
o st e wantecl o 01 Heart of African

From there, | explored visual directions that balanced character,
clarity, and usability — ensuring the logo and website worked

together as one system. Cu Ifu re -
. THE SOLUTION

| desighed a distinctive logo and built a website that reflects Akoma
Safari's identity and values.

The visual language and site layout were developed to teel
welcoming, credible, and easy to navigate.

. SERVICES
Logo design - Website design
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PROJECT 1

292 292 0 Past Deadline
. THE PROBLEM ( Total Nominations Reviewed Days Left )

An HR company needed a digital system to manage and vet
applicants more efficiently. Manual document review and reporting

All Reviewed Pending Grid Table

were time-consuming, inconsistent, and difficult to scale. — D - D
EMPLOYEE SAFETY, WELL-BEING & WORKPLACE DESIGN EMPLOYEE RELATIONS (2025) EMPLOYER BRANDING (2025)
2025
THE APPROACH .
Bio G . pholds a "People First, Always" philosophy, G fosters a people-centered employer brand,
G is = beverage company with ISO-certified guided by its Re.ACH United values to foster industrial prioritizing diversity, learning, engagement, and wellbeing.
. . operations, recognized for its holistic, people-centred harmony, transparent communication, ... They attract and develop talent via structured ...
| approached the project as a workflow problem, not just a web srategy in employee safety, wel-being, and..

build. The focus was on understanding how applicants submit
information, how reviewers assess it, and where automation could et 800 EXl  veveno e B =]

meaningtully reduce friction.
| Generate

= Generate

B THE SOLUTION

| designed and developed a web-based vetting platform that allows

applicants to submit documents and enables reviewers to manage
submissions efficiently. Executive Summary: National HR Awards Program Data Analysis

AI was integrated to analyze and vet applicant documents This report provides an executive summary of the submissions received for the national HR awards program, analyzing key trends, industry performance, 3
! excellence.

generate structured reports automatically, allow users to chat

with the data, and support faster, more consistent evaluation.

Al Executive Summary

The system combines clear interface design with intelligent The company gained a scalable vetting platform that
automation to improve both speed and accuracy. streamlines applicant review and reduces manual workload,
B SERVICES while maintaining clarity and control in the evaluation process.

Web application development - Al integration - Workflow automation -
Reporting system design



PROJECT 2

B THEPROBLEM

Fashion Fragrance needed an online store to sell perfumes and
establish a recognizable brand presence.

They required an e-commerce website that looked appealing,
worked smoothly, and could be easily managed.

. THE APPROACH

| focused on creating a clean, product-forward experience that

B THE SOLUTION

| designed and built an e-commerce website tailored for perfume
sales, with clear product presentation and a straighttorward
checkout flow.

B SERVICES

E-commerce website design - Web development - Product layout
design - Brand apparel design

highlights the fragrances while keeping the buying process simple.

ELEVATE ™
YOUR SCENT/&

Welcome to the world of fashion fragrance, where “Fragrance Tailored
not just a slogan but a promise. Experience the world of fashion fragrapge, wihes
every scent is "Tailored for You." Find your signature fragrance with u;

Fashion Fragrance launched with a functional online store,
giving the business a stronger foundation for selling and
growth.
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ARUKA

Renewing Minds, Restoring Lives

live your
best life

Book a sit-down

Individaual & Group Therapy
Workplace Mental Health
Child & Adolescent Mental Health
Psychoeducation & Training

anka.center
0531100956
i25 Hooteo-Atomic Rd

estels®

Fruit Juice

R

BOAT REALTIES

LANDS, PROPERTIES & MORE

AT BOAT REALTIES, WE DON'T JUST SELL PROPERTY—WE
~ DESIGN AND BUILD YOUR FUTURE. FROM LAND
ACQUISITION TO CONSTRUCTION, OUR TEAM IS WITH YOU
" EVERY STEP OF THE WAY.

TRUST BUILT IN. HOMES BUILT RIGHT.

Jumeni-\Waste

7 Je—

"
Who we are Our Mission

To make waste managemant sustainabia, affordable,
axccessible, to ovary Ghanaian by kveraging
technoksgy.

We are Jumeni, Ghana's trusted partner in waste

and envi o, A1 Jumeni
we don't just collect waste, we create cleanes, healthier
communities where people thrive. Our platform combines
cutting-edge mabile technology with a refisble network of
verified waste collectors 1o provide professional,
affordable, and convenient waste collection salutions
tailored 1o your needs

Our Vision

A cleancr Ghana whisn washe s 5600 35 3 reS0UrCe,
communities are empawered, and techanlogy dives
& cecular economy.

About us

Jumeni is a Ghanaian technology firm located in Accra,
established in 2018 by a group of young innovators who
connected during the Meltwater Entrepreneurial School of
Technology (MEST) training program.

We are a tech-enabled waste collection service provider
operating throwghout Accra, catering to households, businesses,
real estate developments, restaurants, hospitality venues,
educational institutions, and beyond.

We have developed a service that merges operational efficiency
with environmental sustainability and social impact, making waste
management accessible, affordable, and dependable for urban
residents across Ghana

CELEBRATING THE
TRUE.MEANING OF CHRISTMAS
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As God’s servant, |
speak into your life
with decrees that
will shape your
month by the Spirit
of the Lord.
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ALUMNI CAREER
MENTORSHIP DAY

Fri, 14th Life Preparatory
November 2025 School Premises

@ i ., 0558574214 | 0244759070

LEADERSHIP
WORKSHOP 2025

Raising Transformational Leaders for the Church & Society

THEME

EMPOWERING LEADERS FOR
EFFECTIVE MINISTRY AND GROWTH

“Whoever wants o be a leader ameng you must be your servant™
Matthew 20:26 L g

WHO CAN ATTEND?

Mandatory for all 5t. James group leaders (Subsidized fee applies)
Open to all church members (Free attendance, certificate
available upon request)

ST. JAMES
CATHOLIC
CHURCH,
SAVA

FOR REGISTRATION & INQUIRIES:
BALO DIANA: 0540712770
JUSTICE: 0247623921
JOHNSON: 0548073661

We sell classy, affordable
and quality bags, shoes
and clothes

Whal are you waiting for?

ORDER N

0559325221

(=] CLASSROOM

The Creative
Design Workshop

COURSE OUTLINE

Introduction to Graphic Design
Design Principles & Color Theory
Typography & Layout Techniques
Mastering Branding & Visual
Identity

Tools & Software (Canva,
Photoshop, lllustrator)

Creating Social Media &
Marketing Designs

Hands-on Design Projects
Unlimited Access to Mentorship

ONLINE BESSILAUCLLSSE  FOR ENQUIRIES, CHAT
VXS GHS 600 M 1y/A: 17T o]

E E PCG GRACE
. CONGREGATION
- \ COMMUNITY TI TEMA. e

EXCURSI[IH

SHAI HILLS GAME RESERVE

PCG GRACE MEN'S WEEK 14TH JUNE
Persisting T Missian

Maen Go Labor On

LET'S TALK

Join us for this 2-hour workshop
where you'll learn things every
vocalist should know such as;

Voice Articulation
- Understanding Basic Harmeony
Riffs and Runs

GHS
SAT, 2ND AUG, 2025 100




| et's create something
extraordinary togetner.
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